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Digital Business Transformation:
Leverage Your Data to Get Ahead
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For most, the digital business
transformation is well underway
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Digital Business Transformation means adapting the organization to go “digital first” by revising and redefining
business processes, organizational structures, and employee, customer and partner engagement by leveraging
such technology as big data and analytics, mobile, social, cloud or IoT.

Top Drivers For Adoption

Executives believe these areas are very important or critical
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customer actionable insights through automation acquisition & or minimizing risk
experience from your data & improved efficiency retention
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Executives anticipate many business turning machine data

benefits as they gain critical insights into valuable insight.
from their machine data.

Executives expect machine data
to add value to their business
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Read more in the white paper

at splunk.com/digital-transformation-trailblazing
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